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Motivation Experiment

Here are 3 green car options, pick one: We asked people (n =1000) to chose between
simulated ride options with different CO: information.

* Reduce: 97.9 Kilograms of CO-

Pick a ride to reach your destination

¢’
.00

 Rescue: &7 1.6 Trees
O

¢ Save: 41.1 Liters of Gasoline

Ride Green @ $66.81

2 mins away

This ride will emit 7 .82 pounds of CO2.

What is the right way to talk about carbon emissions?

We hypothesize that standard energy metrics are too
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Results

People’s ride-share choices are influenced by the way carbon is presented.
All carbon interventions increased the likelihood that participants chose the “green” option.
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The equivalencies participants find most “relatable” or “useful” are not always effective.
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Findings
9 Future Work
*Raw CO2 emission numbers, when shown in *Why were raw CO2 emission values effective?
comparison, are highly effective - Effect of CO2 emission targets?

*Reward points were effective

Interventions nudged people to make green choices

*People were willing to pay more for the green choice

Social interventions, in the form of collective impact,
showed promise

- Effect of contextual explanations?

- Effect of valence in the messaging?
- Effect of social factors?

- Effect of temporal granularity?
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